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INVITATION TO SUBMIT FULL PAPERS AND EXTENDED ABSTRACT TO 
THE 2025 CONFERENCE: THEME AND OBJECTIVES 
 

Tertiarization is one of the most salient profiles of the 

structural change and economic development that have 

characterized the recent decades (Jorgenson & Timmer, 

2011). The growth of the service industry affects multiple 

sectors, e.g. wholesaling/retailing, tourism/hospitality, 

transport and logistics, health services, public 

administration, education, communication, banking and 

financial services, and B2B services (Baines et al., 2017; 

Barrett et al., 2015). 

This growing relevance of services in the economy and 

the society has stimulated a broader interdisciplinary 

debate, e.g., the impact of tertiarization on the 

performance of the entire economic system, the 

innovation and digitalization of services, and the 

applicability of service management issues for the 

transformation of product-based business models. 

Based on these premises, the 2025 Sinergie-SIMA 

Conference aims to explore the role of services as part 

of the evolution of society in terms of relevance, growth, 

competitiveness, innovation, but also sustainability, and 

well-being. The lens of analysis used to explore this 

phenomenon will be digitalization, as it is shaping service 

innovation in more traditional sectors (e.g., social and 

sanitary services, tourism, retailing, etc.) and it is 

boosting knowledge-intensive business services (KIBS). 

Thus, digitalization is a key driver of the business model 

transformation, facilitating the transition of manufacturing 

firms towards digital servitization, enabling a new 

automation frontier (Frank et al., 2019; Kastalli & Van 

Looy, 2013; Liu et al., 2024), and paving the way for new 

opportunities for value creation within the global 

economy (Ostrom et al., 2015). 

The application of digital technologies to services (e.g., 

Artificial Intelligence, Big Data Analytics, Internet of 

Things, Machine Learning, Additive Manufacturing, 

Virtual Reality, Augmented Reality, Metaverse) also 

facilitates the pursuit of relevant environmental and 

social issues, for example contributing significantly to the 

achievement of greater systemic efficiency that help 

attain the Sustainable Development Goals (SDGs) and 

circular economy (Xing & Liu, 2023). Leveraging 

advanced technologies enables the extraction of 

valuable insights from vast amounts of information, 

facilitating informed decision-making, personalized 

service offerings, optimizing service delivery processes, 

and enhanced customer experiences (Chauhan et al., 

2022). Big data plays a strategic role in developing novel 

solutions that address evolving societal challenges, while 

driving sustainable growth and innovativeness in the 

digital era (Cappa et al., 2022; Ciampi et al., 2021; 

Mikalef et al., 2019). Therefore, the real challenge today 

is to harness the application of digitalization to enhance 

the service-oriented approach and empower companies’ 

economic, social, and environmental performances, 

generating and consolidating greater trust and loyalty 

among their employees, customers, and suppliers for a 

more sustainable, inclusive, and better society (Shaukat 

et al., 2016). 

AIDEA devoted a Conference to the tertiarizarion and 

new challenges for management and governance 25 

years ago in Genoa, and many scholars focused on 

these topics from multiple perspectives and with original 

approaches. The 2025 Sinergie-SIMA Genoa 

Conference, in continuity with the past, is an excellent 

opportunity to discuss our community's research efforts 

in service economy and management, in order to identify 

new effective solutions suitable to face the current digital 

era. Different theories, methodological approaches, and 

units of analysis are required to generate scientific 

research impacting theories, but also outlining wide-

ranging strategies that can offer valuable insights to 

business leaders, companies and institutions. 

References 

AA. VV. (2001), Processi di terziarizzazione 

nell’economia e nuove sfide al governo delle aziende, 

Proceedings XXIII Accademia Italiana di Economia 

Aziendale Conference, Genova 26-27 October 2000, 

McGraw-Hill, Milano.  

Aksoy, L., Alkire, L., Choi, S., Kim, P. B., & Zhang, L. 

(2019). Social innovation in service: a conceptual 

framework and research agenda. Journal of Service 

Management, 30(3), 429-448. 

Baines, T., Ziaee Bigdeli, A., Bustinza, O. F., Shi, V. G., 

Baldwin, J., & Ridgway, K. (2017). Servitization: 

revisiting the state-of-the-art and research priorities. 

International Journal of Operations & Production 

Management, 37(2), 256-278. 

Barrett, M., Davidson, E., Prabhu, J., & Vargo, S. L. 

(2015). Service innovation in the digital age. MIS 

Quarterly, 39(1), 135-154. 

Cappa, F., Franco, S., & Rosso, F. (2022). Citizens and 

cities: Leveraging citizen science and big data for 

sustainable urban development. Business Strategy and 

the Environment, 31(2), 648-667. 

Caselli L. (1983), Industria e servizi in un'economia 

matura: il caso Liguria, Franco Angeli, Milano. 

Chauhan, C., Parida, V., & Dhir, A. (2022). Linking 

circular economy and digitalisation technologies: A 

systematic literature review of past achievements and 



  
 
 
 
 
 

 

Sinergie 

SIMA 

Management 
Conference 

future promises. Technological Forecasting and Social 

Change, 177, 121508. 

Favoretto, C., Mendes, G. H., Oliveira, M. G., Cauchick-

Miguel, P. A., & Coreynen, W. (2022). From servitization 

to digital servitization: How digitalization transforms 

companies' transition towards services. Industrial 

Marketing Management, 102, 104-121. 

Frank, A. G., Mendes, G. H., Ayala, N. F., & Ghezzi, A. 

(2019). Servitization and Industry 4.0 convergence in the 

digital transformation of product firms: A business model 

innovation perspective. Technological Forecasting and 

Social Change, 141, 341-351. 

Genco P., Ed, (2007), Il terziario tra innovazione e 

tradizione: il caso della Liguria, Franco Angeli, Milano.  

Jorgenson, D. W., & Timmer, M. P. (2011). Structural 

change in advanced nations: a new set of stylised facts. 

Scandinavian Journal of Economics, 113(1), 1-29. 

Kastalli, I. V., & Van Looy, B. (2013). Servitization: 

Disentangling the impact of service business model 

innovation on manufacturing firm performance. Journal 

of Operations Management, 31(4), 169-180. 

Kohtamäki, M., Parida, V., Oghazi, P., Gebauer, H., & 

Baines, T. (2019). Digital servitization business models 

in ecosystems: A theory of the firm. Journal of Business 

Research, 104, 380-392. 

Liu, Y., Zhang, J. Z., Jasimuddin, S., & Babai, M. Z. 

(2023). Exploring servitization and digital transformation 

of manufacturing enterprises: Evidence from an 

industrial internet platform in China. International Journal 

of Production Research, 1-20. 

Mikalef, P., Boura, M., Lekakos, G., & Krogstie, J. (2019). 

Big data analytics capabilities and innovation: the 

mediating role of dynamic capabilities and moderating 

effect of the environment. British Journal of 

Management, 30(2), 272-298. 

Ostrom, A. L., Parasuraman, A., Bowen, D. E., Patrício, 

L., & Voss, C. A. (2015). Service research priorities in a 

rapidly changing context. Journal of Service Research, 

18(2), 127-159. 

Paiola, M., Schiavone, F., Khvatova, T., & Grandinetti, R. 

(2021). Prior knowledge, industry 4.0 and digital 

servitization. An inductive framework. Technological 

Forecasting and Social Change, 171, 120963. 

Prendeville, S., & Bocken, N. (2017). Sustainable 

business models through service design. Procedia 

Manufacturing, 8, 292-299. 

Raddats, C., Naik, P., & Bigdeli, A. Z. (2022). Creating 

value in servitization through digital service innovations. 

Industrial Marketing Management, 104, 1-13. 

Shaukat, A., Qiu, Y., & Trojanowski, G. (2016). Board 

attributes, corporate social responsibility strategy, and 

corporate environmental and social performance. 

Journal of Business Ethics, 135, 569-585.  

Sjödin, D., Parida, V., & Kohtamäki, M. (2023). Artificial 

intelligence enabling circular business model innovation 

in digital servitization: Conceptualizing dynamic 

capabilities, AI capacities, business models and effects. 

Technological Forecasting and Social Change, 197, 

122903. 

Sklyar, A., Kowalkowski, C., Tronvoll, B., & Sörhammar, 

D. (2019). Organizing for digital servitization: A service 

ecosystem perspective. Journal of Business Research, 

104, 450-460. 

Xing, Y., & Liu, Y. (2023). Integrating product-service 

innovation into green supply chain management from a 

life cycle perspective: A systematic review and future 

research directions. Technovation, 126, 102825. 



 
 
 
 

 

 

Sinergie 

SIMA 

Management 
Conference 

 


